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Research on Tax Planning for Chinese Enterprises to Invest in ASEAN

WANG Su-+rong ZHAO Shan-shan

( Business School University of International Business and Economics Beijing 100029 China)

Abstract: ASEAN member countries are important participants in the “One Belt One Road” initiative. Due to the
superior geographical location and the rich resources of minerals the ASEAN member countries have attracted
plenty of Chinese investments. However managers of many Chinese enterprises are not familiar with the taxation
systems of ASEAN member countries making them unable to explore the tax planning through tax treaties
network. This paper analyzes the taxation systems and preferential tax measures in the ASEAN member countries.
Based on these analyses this paper discusses how to design strategically company forms ownership structures
and debt financing in order to provide references for Chinese enterprises to reduce tax burden on overseas
investment.

Key words: ASEAN “One Belt One Road”; overseas investment; tax planning
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The Inspiration of Evolution and Reform of Publishing Management System
in the Past 70 Years in New China

SUN Jun-ging LIU Yong—un
( Journal Editorial Office Beijing Union University Beijing 100101 China)

Abstract: Since the founding of New China in 70 years ago great achievements have been made in publishing.
These achievements have played a decisive role in the reform of the management system of publishing industry
along with the promotion of the overall national environment the driving force of the sustained growth of GDP and
the rapid development of publishing technology. Through a comprehensive and systematic review and summary of
the reform of the publishing management system since the founding of New China and with an analysis of the
evolution main features and major achievements of the publishing management system in different stages and
under different socio-economic situations it can be found that the core issue of the reform of the publishing
management system in China is to handle well the relationship between the government and the market and
gradually establishes the market of publishing units. The role of the Party and the government should not only be
good at macro—matching and top-devel design of the socialist publishing system with Chinese characteristics but
also be good at summing up and promoting the creative exploration and experience of grass—roots units thus
standardizing the route of institutional change by guiding ideology.

Key words: New China; publishing system; publication management; press policy; publishing industry; media

convergence



