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Zhejiang Jiangxi and Anhui red tourism we establish a multi - level red tourism resource evaluation
index system to use AHP level analysis method to determine the weight of evaluation indicators. We
make the comprehensive evaluation for the three provinces to develop red tourism and put forward corre—
sponding countermeasures and suggestions for the evaluation results.

Problems and Countermeasures in the Development of Red Cultural Resources
Wu Chao

Abstract: With the growth of China’s total economy as the second in the world the rapid develop—
ment of emerging cultural industry and the gradual formation of cultural market the protection devel-
opment and utilization of red cultural resources are in unprecedented material conditions. How to better
protect and develop red cultural resources and exert greater comprehensive benefits will face many re—
stricting factors which are mainly reflected in shortage of the development planning and protection the
lack of overall planning and cooperation too much dependence on finance inadequate supporting facil—
ities and so on. To realize the Chinese dream of the great rejuvenation of the Chinese nation at the new
historical starting point the formal methods of protecting and developing the inheritance of red cultural
resources should also keep pace with the times and innovation. Here are some concrete suggestions to be
based on the overall situation to design a complete plan to integrate resources to highlight features
to coordinate with each other to form joint efforts to improve the system to sustainable development
and so on.

A New Probe into the Concept of Red Culture
Xue Yan
Abstract: The formation of the concept of red culture witnessed an evolutionary process from the
rise of abstract concepts to specific concepts. The formation of the abstract concept of red culture is
based on the practice of socialism in the world and it is the sum of the various objective material activi—
ties of the proletarian political parties guided by Marxism. They are united to lead the people in order
to overthrow capitalism and realize communism as well as the various achievements formed and accu-
mulated in the process. The formation of the specific concept of red culture is based on the abstract
summary of the inherent stipulation of Chinese socialist practice. The Chinese Communists guided by
Marxism in their practical activities carried out the concept to realize the great rejuvenation of the
Chinese nation and the lofty ideals of communism. The summaries of the various results are formed and
accumulated in the process.

A Summary Study on the Use of Red Culture in Party Building
Zhang Jianming
Abstract: Red culture is an important resource for party building. Scholars have made a more in —
depth study on the use of red culture in the party building work and have also obtained some research
results. By use of the relevant literature this paper analyzes the achievements of the existing research
and also points out the shortcomings of the existing research with a view to benefit the next research in
the academic circles.

Analysis on the Effective Path of Utilizing Revolutionary Culture to Nourish Undergraduate ’s

Cultural Self - confidence
Zhang Mei

Abstract: The revolutionary gene is one of the most important sources of cultural self — confidence.
In order to nourish undergraduate ’s cultural self — confidence advancing the cognize and acceptance is
key point; cultivating the consciousness of cultural subject is important path; releasing the function of
the main channel and battle position is main measure; bringing out competitive cultural output is impor—
tant guarantee.
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