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Cultural Soft Power Strategy of Early PRC

Luo Yuting ( National Cultural Soft Power Collaborative Innovation Center Wuhan University Wuhan China)

Abstract: In the early decades of the founding of PRC  the concept of cultural soft power was not presented
yet. However the country’ s cultural soft power developed quickly and had a large impact upon the society
during this period. In 1949 the leader of the PRC put new culture on the same important position as new
economy and new politics carried out the strategy of getting rid of the old to make way for the new so the old
culture of semi—colonial and semifeudal society was swept away and the new culture which adapted the new
economy and new politics was established. It increased the country’ s cohesion attraction and influence
greatly. Nowadays it’ s helpful for us to summarize the experience of the cultural soft power strategy of
early PRC.
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