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The Development and Evolution of Social Responsibility of State-owned

Enterprises: Based on 40 Years of Review and Depth Observation

XTAO Hong—un
( Institute of Industrial Economics of CASS Beijing 100836 China)
Abstract: Aiming at the defects of the mainstream research paradigm and the traditional logical path of social responsibility

of state-owned enterprises this paper constructs the research logical framework of “the nature of state-owned

enterprises the mission function orientation of state-owned enterprises the relations between state-owned enterprises

and society the content boundary of social responsibility of state-owned enterprises and the realization method of
social responsibility of state-owned enterprises”. Furthermore this paper divides the development and evolution process of
social responsibility of state-owned enterprises into four stages. Namely the stage of responsibility dislocation under
imperfect enterprises from1978 to 1993 the stage of responsibility weakening under real enterprises from 1994 to 2005 the
stage of responsibility remolding under modern enterprises from 2006 to 2013 and the stage of responsibility innovation
under new enterprise positioning from 2014 to now.

In the stage of responsibility dislocation under incomplete enterprises from 1978 to 1993 it was quite common that there was
no distinction between government and enterprise between government and society and between enterprises and society and the
relationship was ambiguous between state-owned enterprises and society. In this period state-owned enterprises also had some
degree of alienation in the fulfillment of economic responsibilities. To a large extent there was a lack of environmental
awareness environmental protection capacity and environmental protection actions. Therefore state-owned enterprises were less
responsible for the environment and there was no reasonable and effective way to realize the social responsibility of state-owned
enterprises in this period. During the period of weakening the responsibility under the real enterprise form 1994 to 2005 the
consciousness and practice of state-owned enterprises in fulfilling their social responsibilities were obviously “weakened” or even
“lost”. In this period state-owned enterprises were similar to private enterprises largely dominated by the so-called “market
logic” which can be said to be disembedded of society. The favorable internal and external environment for the realization of
social responsibility of state-owned enterprises has started but was generally insufficient.

During the period of remaking responsibilities under modern enterprises from 2006 to 2013  there have been major
changes in the motivation content manner environment and effect of state-owned enterprises in fulfilling their
responsibilities and a preliminary social responsibility system framework has been formed to meet the requirements of
modern enterprises. During this period state-owned enterprises embedded in the society and formed an “influence”
relationship while the practice of social responsibility of state-owned enterprises was the diversification of economic
responsibility ~environmental responsibility and social responsibility. In the stage of social responsibility innovation under
new enterprise positioning from 2014 to now with Chinese socialism entering a new age the understanding of the nature of
state-owned enterprises is richer more extensive and more sophisticated. State-owned enterprises and society have
developed a highdevel symbiotic co-eccurrence relationship while the practical contents of social responsibility of state—
owned enterprises were more nationalization individualization contextualization and innovation.

The development and evolution of social responsibility of state-owned enterprises in the past 40 years of reform and
opening up shows that social responsibility of state-owned enterprises is not only a kind of cognition but also an act. It is
embedded in the environment and acts on the environment. Therefore the process of the development and evolution of
social responsibility of state-owned enterprises is the process of systematic change of the leading factor behavioral process
and supporting environment which presents the evolution rules and characteristics from low to high from part to whole
from learning to innovation from practice to management from response to pursuit.
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JEL Classification: M14 130 B52
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