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The State’ s Role in Reshaping Economy: State Monopoly of Purchase

and Marketing and the Gradual changes in the Countryside( 1953—1958)
WU Jian - zheng ZHU Han - guo
( School of History Beijing Normal University Beijing 100875 China)

Abstract: The state monopoly of purchase and marketing is a system based on the economic growth. In its
practice from 1953 — 1958 the state integrated the rural economy into the framework of the national econ—
omy. In this system the rural production and marketing is restructured to promote the process of the agri—
cultural cooperation movement thus reshaping the rural economy. However this system got a strong re—
sponse including its positive and negative factors. In the end a balance was made between state and
peasants to make this system continue and develop.
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