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Impact of the Optimization of Export Product
Structure of China of Urban Household Consump-
tion since Reform and Opening-up

based on Empirical Study of Statistical
Data of China from 1980 to 2016
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(Graduate School Chinese Academy of Social Sciences, Beijing 102488)

[ Abstract ]Since the reform and opening up, the export product structure has been gradually improved with the rapid de-
velopment of national economics. Meanwhile, the imbalanced and inadequate development occurred during the development
of national economics. How to balance the relationship between consumption and export during the deepening reform and con-
trolling economic structure has been urgent problems. This paper discusses the impact of export product structure change on
the urban household consumption, takes empirical analysis of impact degree of different types of export products on consump-
tion, and puts forward countermeasures to improve export products structure and promote consumption growth.
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